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Analysis of Demand Trends for Single-Detached
Houses in Residential Housing Estates
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Abstract (Subject without numbering)

The feasibility study of the housing development project
aims to assess the suitability and potential of the project
in various aspects, including marketing, economics,
finance, and factors related to real estate development.
It particularly focuses on analyzing market demand in
the target area, evaluating market competition, and
forecasting future changes. Additionally, it includes an
analysis of economic factors that may impact the
project, such as interest rates, housing market
conditions, and the purchasing power of consumers, as
well as social and environmental factors that influence
community acceptance and the long-term success of
the project. This study will also help developers make
informed decisions regarding investments and project
design with high potential, reducing risks and increasing
the likelihood of long-term success, particularly in terms
of maintaining customer satisfaction and enhancing

property value in the future.
Keywords: Project feasibility, Housing development,
Factors related to real estate development, Bangkok and

surrounding areas
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